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Outline

1) Todos before creating Your Google Ads account

a) Get management access to your Google My Business

b) Create a Google Analytics account

c) Add your Google Analytics Tracking ID to UnBound

d) Get $100 Google Ads credit code

2) Steps to creating Google Ads Account

a) Select your business services

b) Create your ad copy

c) Add some images

d) Set your budget

e) Add your payment information

f) Start your ad

3) Post-setup

a) Connect your Google Analytics to your Google Ads



website.request@sportclips.com

Google Account

In order to run Google Ads you 

need a Google account. You 

most likely already have a 

Google account that you use 

with YouTube, to manage your 

Google My Business listing or 

for a Gmail account.  Google 

accounts are tied to email 

accounts and most Google 

accounts are Gmail email 

addresses.

If you do not have a Google 

account you can sign up for 

one here: 

https://accounts.google.com/sig

nup/v2/webcreateaccount

https://accounts.google.com/signup/v2/webcreateaccount
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Google My Business

The next thing you will need to 

do is get access to manage your 

Google My Business locations.  

You need to manage your 

Google My Business locations in 

order to have your Google Ads 

appear in map results like you 

can see in the image on the 

right.

Having a paid search ad appear in maps is 

the only way to guarantee the top spot in 

map results.
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Google My Business

To get access to your Google 

My Business profile if you do 

not already have it, go to:

https://sportclips.com/google

Once there, you just need to fill 

in this form and the Sport Clips 

Digital Team will get you access 

to your stores Google My 

Business Account. 

You will need to use the 

same Google Account that 

manages your Google My 

Business to manage your 

Google Ads.

https://sportclips.com/google
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Google My Business

Please wait until you 

receive an email to your 

Google Account inviting you 

to manage your Sport Clips’ 

location information in 

Google My Business 

before going forward. 
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Google Analytics

Now you will want to setup a 

Google Analytics account 

if you do not already have 

one. This is not absolutely 

necessary but it will help 

you understand how your 

paid traffic is doing as 

compared to organic search 

traffic.

To create your Google 

Analytics profile go here: 

https://analytics.google.com/

analytics/web/

And click “Sign up”

https://analytics.google.com/analytics/web/
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Google Analytics

Fill in the following information:

• Account name

• Sport Clips (Your Location)

• Website name

• Type in your domain (e.g. 

HaircutMenAnyCity.com)

• Website URL

• Change the drop down 

option in the URL to be 

“https://”

• The paste in the rest of 

your domain (e.g. 

HaircutMenAnyCity.com)

• Set your time zone to match 

your local time zone
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Google Analytics

You can leave all the data sharing 

checkmarks set, they will not harm you, 

but if you prefer you can uncheck them 

and it will not affect your Google Ads 

tracking.

Click “Get Tracking ID”
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Google Analytics

Accept the Terms of Service on the 

following page and click ‘I Accept’
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Google Analytics

The Tracking ID is 

unique to your Google 

Analytics profile. This will 

be the Tracking ID that 

you add to your website 

via the UnBound 

dashboard.
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Google Analytics

Go to your UnBound Dashboard 

for the website you want to create

an ad for and click on Attributes.

Scroll down until 

you see the 

attribute called 

“Google Analytics 

Tracking Code”.

Paste your Google 

Analytics Tracking 

ID number and click 

‘Save’.

Google Analytics 

will be installed onto 

your website when 

your website gets 

updated.
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Google Ads – Free Ads

Go to: 

https://ads.google.com/intl/en

_us/lp/coupons/

If this link still works you can 

get $100 Google Ads credit 

when you spend $50.

Enter your information 

including the Google account 

email address that you will be 

using for both Google Ads 

and Google Analytics and 

click ‘Get the offer code’.  

You should receive an email 

with a promo offer code.

If the above link does not 

work go directly to the next 

slide.

https://ads.google.com/intl/en_us/lp/coupons/
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Google Ads - Start

Now it’s time to actually setup 

our Google Ads. Go to: 

https://ads.google.com/

Click ‘Start now’

It will most likely ask you to 

login to Google again just for 

some additional security.

https://ads.google.com/
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Google Ads – Overall Goal

On a new Google Ads 

account it will ask you what 

your main advertising goal is. 

In this case we want to 

choose visits to your 

physical location. 

Expand that option and 

choose ‘Pick Goal’.
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Google Ads – Store Select

Now, if you have successfully gained 

access to your Google My 

Business listings as described 

earlier, the next screen should show 

you the Google My Business 

locations that you have access to.  In 

this example, we have 4 stores 

connected to the account so we 

have 4 options to choose from.

Select 1 location which will take you 

to the following page.
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Google Ads - Location

Google will now show you a 

recommended service radius 

to advertise in.

In 2018, a poll of consumers 

showed that most were 

consumers willing to drive 

up to 13 minutes to get a 

haircut.  You can use this as 

a base for how large your ad 

radius should be, or you can 

choose to advertise in a wider 

or smaller area.

In our case we are just going 

to leave the 15 mile radius 

that Google is suggesting in 

place.

Once your radius is set, click 

‘Next’.
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Google Ads - Basics

Google will pull your primary 

business category from 

Google My Business which 

will be ‘Hair salon’. Leave 

this as is, you cannot have 2 

business categories and 

‘Barbershop’ is not accurate.

You can however add 

services.  In our example we 

used the following services:

• Mens haircuts

• Haircuts for children

• Walk-in haircuts

• Open weekends

• Online check-in

Once your services are 

entered click ‘Next’.

You can ‘Add Another’ 

service if the option you 

want is not shown in 

the word balloons 

below.
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Google Ads – Ad Copy

The next page is where you 

will build your search ad. This 

is the text will appear in 

search results as seen in the 

image on the lower right and 

possibly mobile responsive 

ads on cellphones. 

This text will not appear in 

the map results. The map ad 

will only show your business 

information in the top position 

on the map and color your 

location pin green instead of 

red.
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Google Ads – Ad Copy

So let’s build out the 

text ad. Whenever you 

enter text into a field 

the ad preview will 

update. The character 

count for each field is 

on the right of the 

screen in grey.

Let’s start with the Headline. Generally people like to know who they will be working with 

and what they will be getting so you can try, ‘Sport Clips (location) MVP haircuts for 

men’ or ‘Sport Clips (location) Check-in Online’.  Both would be good headlines for your 

starter ad. Or you could go another way by asking a question which might get more 

engagement such as, ‘Want to feel like an MVP? Try a Sport Clips haircut’.  

Don’t worry too much 

about creating the perfect 

ad the first time. You can 

create more ads later and 

see which ones lead to 

more clicks and visits.
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Google Ads – Ad Copy

The next thing to add 

would be the ad 

description. Here is 

your chance to sell 

them if your headline 

has caught their eye 

and you’ve got more 

characters to do it.

A good ad description for your location could be, ‘Want an MVP haircut but can't afford to 

wait? Check-in at Sport Clips and skip the line.’ Or you could try, ‘Get an MVP haircut 

with no wait when you check-in online at Sport Clips.’
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Google Ads – Ad Copy

Warning: do not use a competitor’s 

name in your ad text. Your ad will get 

rejected. 

So now we have created our first 

ad. We can create more ads by 

clicking ‘Write another ad’, or can 

continue on with getting our current 

ad live.  

Go ahead and click ‘Next’ when you 

are ready to move on.
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Google Ads - Images

The next screen you will come to will 

ask you to add an image. This is 

optional, but adding an image is 

recommended as Google will use 

your image in a responsive design 

ad that will appear on mobile devices.

Google is also adding images to more 

and more mobile search results and 

your paid search ad may even end up 

with an image next to it in the search 

results..

To add an image click the add button 

and drag a picture from your 

computer into the upload box.  You 

can add up to three images.

When you are done uploading images 

go ahead and click ‘Done’.
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Google Ads - Images

You can also add a logo just like you 

added an image.  Your logo can 

appear in responsive design ads as 

well.

When you are done adding images 

and a logo or if you want to skip this 

step go ahead and click ‘Next’.

The image to the right shows how 

your ad may look in a responsive 

format.
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Google Ads – Call Tracking

The following page allows you to add 

a phone number to your organic 

search ads. It will go through a 

Google tracking number and record 

the call.

Your map ads will show your phone 

number anyway and phone calls are 

not what we are looking for in this 

campaign, so I would recommend 

skipping this step by just clicking 

‘Next’.
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Google Ads – Set Budget

Now is the time to set our daily budget 

average. It says average because Google 

can serve ads beyond your daily budget 

if they think that it would be useful to do so. 

This was a change that happened 

sometime in 2018. By setting the daily 

average you effectively create your monthly 

maximum.

Google Ads experts have recommended a 

minimum of $500 to $1,000 per month  in 

order to create enough data to determine 

the ROI of your ad spend. But as you are 

most likely just dipping your toe into Google 

Ads choose an ad spend that you are 

comfortable with like $200 per month. 

You can change your budget at any 

time.

When you’ve set your budget, click ‘Next’.
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Google Ads – Review

You have now entered in enough 

information to start your first Google 

Ads campaign.  Google now 

recommends that you review your ad 

information and budget and make 

sure everything looks good to you.



website.request@sportclips.com

Google Ads – Review

If there is something you wish to 

change, you can click the ‘Edit’ 

button below the section that 

contains the item you want to change 

an it will take you to that page to edit 

the field you want to change.

If everything looks good to you go 

ahead and click ‘Next’.
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Google Ads – Payment

Remember that Promotional Code 

that we got back on slide 14? Now is 

the time to paste that promotion 

code into the ‘Promotional Code’ 

field.

Fill in the rest of your payment 

information and click ‘Submit’.



website.request@sportclips.com

Google Ads

Congratulations, you have setup your ads. 

But you are not done. It might take up to 

24 hours for your ads to be approved and 

appear in maps and in Google search 

results.

Once your ad is live, you may not see the 

ads personally because Google is going to 

try not to display the ad to the person that 

created it.

You might also not see your ad if you are 

advertising in a highly competition region or 

if Google thinks a user is unlikely to 

convert.  You can tell it is showing to other 

users based on the statistics in both your 

Google Ads dashboard & Google Analytics.

Go ahead and click ‘Explore Your 

Campaign’ to see your Ads Express 

Dashboard.
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Google Ads

Welcome to the Google Ads 

Express dashboard.  This 

gives you a brief overview of 

how your ad is performing 

over time.

Google Ads Express is the 

most basic ad that Google 

offers. Ads Express gets your 

ad online, in mobile  and 

appearing in Google Maps, 

but it doesn’t give you the 

full level of control that 

Advanced Google Ads 

does. We will cover Advanced 

Google Ads in a future 

webinar.

But there’s still more work 

to do.
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Google Analytics

Now we need to connect 

Google Analytics to our 

Google Ads Account.

Go back to Google Analytics: 

https://analytics.google.com/a

nalytics/web/

Once there, click on the 

Gear icon near the bottom 

(red arrow)

Then click ‘Google Ads 

Linking’ (purple arrow).

https://analytics.google.com/analytics/web/
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Google Analytics

You should only have 1 

Google Ads account, so you 

may not see the select an 

account option like we have 

pictured here.  If you do need 

to select a Google Ads 

account and then click 

‘Continue’ to get to the next 

screen.
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Google Analytics

Type in a name for the ‘Link 

Group Title’ in the provided 

space. In this case we used 

‘Sport Clips Vegas’.

Set the ‘All Web Site Data’ 

switch to ‘On’.

Then click ‘Link accounts’.
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Google Analytics

This page tells you that it may 

take up to 24 hours to link 

the accounts and lets you 

know some of the linked 

account information.

Click ‘Done’.
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Google Analytics

To get out of the admin area 

in Google Analytics, click on 

the navbar on the left and 

click into any menu option.
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Recap

So to recap:

1) Get a Google Account if you do not have one

2) Get management access to your Google My Business information

3) Create a Google Analytics account

4) Add your Google Analytics Tracking ID to UnBound

5) Get $100 Google Ads credit code

6) Create your Google Ads Express ad

7) Connect your Google Analytics to your Google Ads

We will cover Google Ads Advanced in a future webinar which will cover additional 

topics like:

• Advanced search ads

• Keyword management

• Ad extensions

• Reporting


